TERMS & CONDITIONS
BY USING THE CHESTERFIELD POST WEBSITE YOU AGREE TO THESE TERMS AND CONDITIONS.
1. Liability. The Chesterfield Post [hereafter ÔThe PostÕ] accepts no liability in respect of the content of any third party material appearing on the Website or linked websites. The Post
makes no warranty in respect of the contents of this Website and accepts no liability for any loss or damage whatsoever and however arising whether directly or indirectly as a result
of access to and use of this Website including, without limitation acting or failing to act in reliance on any information contained herein.
2. Force Majeure. The Post does not warrant that any functions contained in the Website content will be uninterrupted or error free, that defects will be corrected, or that the Post or
the server(s) where the websiteÕs hosted are free of viruses or bugs.

COPYRIGHT NOTICE AND LICENCE
1. Ownership. Except in the case of the Forums and any other content you create, the copyright in the Website and its contents belongs to The Post, or has been included with the
consent of other copyright owners. Reproduction in any form, printing or downloading of part or all of the contents is prohibited unless stated in that content or agreed in writing with
The Post.
2. Licence to copy for personal use: You may print copies of any item in hard copy provided that you do not edit alter amend or delete any part of it or combine it with other material.
You may recopy the material to individual third parties for their personal information only if you acknowledge this Website as the source of the information by including such
acknowledgement and the address of The Post in the copy of the material AND you inform the third party that the material may not be copied or reproduced in any way. You may not
supply the material to any third party for commercial gain.
3. No Transmission. No part of the Website or the contents thereof may be reproduced on or transmitted to or stored in any other web site or other form of electronic retrieval system.

SUBMITTING CONTENT
1. Ownership. If you submit content to The Post (including without limitation any text, photograph, graphics, video or audio), you grant The Post a licence to use, reproduce, modify,
adapt, publish, create derivative works from, distribute and display in public that content in any form and media on or in connection with the Site, at no cost to us and for as long as
we require and you warrant that you own or have rights to the intellectual property in such content and have the right to grant this licence. You waive any moral rights in your contribution.
You will indemnify us and keep us indemnified from and against all costs, claims, damages and expenses made against or incurred by us as a result of a third party alleging that the
use of such content by us infringes the intellectual property rights of a third party.
2. Submissions. When submitting content, you agree not to do any of the following:
-

defame, abuse, harass, stalk, threaten or otherwise violate or infringe the rights of any person or entity (including, but not limited to, rights of intellectual property,
confidentiality, or rights of privacy);

-

upload or transmit any material which is unlawful, indecent, defamatory, hateful or racially, ethnically or otherwise offensive or objectionable, politically sensitive or of an
obscene or menacing character, or that may cause annoyance, inconvenience or needless anxiety;

-

upload or transmit files that contain software or other material protected by intellectual property laws unless you own or control the rights thereto or have received all
necessary consents;

-

upload or transmit any materials that infringe any patent, trademark, copyright or other proprietary rights of any third party;

-

upload or transmit material that you do not have a right to make available under any law or contractual or fiduciary relationship (such as confidential information);

-

upload or transmit any computer viruses, macro viruses, trojan horses, worms, corrupted files or anything else designed to interfere with, interrupt or disrupt the normal
operating procedures of a computer;

-

use the system of uploading or transmitting content (or any part thereof) in a way that may cause the system (or the servers or networks connected to the system) to be
interrupted, damaged, rendered less efficient or such that the effectiveness or functionality of the system is in any way impaired;

-

where you are not the author of any material you are uploading or transmitting, delete any author attributions, legal notices or proprietary designations or within the material.

3. Viruses. If you knowingly send or infect the Website with a virus, Trojan horse, worm etc, The Post retains the right at its sole discretion to pursue you for all legal fees (including
its own and those of any third party), damages and other expenses that may be incurred by it as a result of your actions.

TERMS AND CONDITIONS OF ACCEPTANCE OF ADVERTISEMENTS
-

"the Advertiser" means any person or company placing with The Post, an order for the publication of an advertisement on the website.

Orders for insertion of advertisements in The Post are accepted subject to the following conditions:
1. Warranty. The placing of an order constitutes a warranty from the advertiser and/or advertising agency to The Post:
-

that the advertisement is legal, decent, honest and truthful, complying with the British Codes of Advertising and Sales Promotion, with any relevant codes of practice
and with the requirements of current legislation; and

-

that the advertisement is not defamatory and does not infringe the copyright moral rights or any other rights of any third party.

2. Links. No hyperlinks or metatags may be included in any advertisements save with the express prior permission of The Post.
3. Indemnity. The Advertiser and/or advertising agency agrees to indemnify The Post in respect of all costs, claims, damages, or other charges arising directly or indirectly as a result
of the publication of the advertisement(s).
4. No Guarantee. While every endeavour will be made to meet the wishes of advertisers, The Post does not guarantee the publication of any particular advertisement or its publication
on any particular date or in a particular part or edition of the Website or to be inserted under a particular Section.
5. Errors. It is the responsibility of the Advertiser/advertising agency to check the first appearance of any series of advertisements and notify The Post immediately of any errors. The
Post assumes no responsibility for the correction of errors unless notified by the advertiser. In the event of any error, misprint or omission in the Website of an advertisement or part
of an advertisement (however caused) the Post will either re-place the advertisement or relevant part of the advertisement as the case may be or make a reasonable refund of or
adjustment to the cost. No re-publication, refund or adjustment will be made where the error, misprint or omission does not materially detract from the advertisement.
6. Limitation on Liability. In no circumstances shall the total liability of The Post for any error, misprint or omission exceed
-

the amount of a full refund of any price paid to the Post for the advertisement in connection with which liability arose; or

-

the cost of a further or corrective advertisement of a type and standard reasonably comparable to that in connection with which liability arose.

7. Save as set out above, The Post accepts no liability in respect of any loss or damage occasioned directly or indirectly as a result of publication of any advertisement or any loss or
damage occasioned directly or indirectly by any total or partial failure (however caused) of the website in which any advertisement is scheduled to appear.
8. Refusals and Amendments. The Post reserves the right to:
-

Refuse any advertisement or if already accepted to cancel the order at any time, but in that event the Advertiser/advertising agency shall not be liable for payment of the
difference (if any) between the rates for the series specified in the order and the usual price for the series of insertions which has appeared when the order is stopped;
and

-

require any alteration it considers necessary or desirable in any advertisement.

9. Cancellation. An advertising agency may cancel any unexpired part of an order without penalty in the event of the death or failure of its client. Orders cannot be cancelled once
the Post has commenced to carry out the order in accordance with the first publication date requested by the advertiser. In other cases the Post will require seven clear working days
notice of cancellation of any order or unexpired part of an order, or in the case of an advertisement which by reason of its position is chargeable at a premium rate, not less than fourteen
clear working days notice. All cancellations must be notified in writing, Email notification of cancellation is acceptable.
10. Copyright. The copyright for all purposes in all artwork, copy, video, audio and other material which The Post has originated, contributed to or reworked shall vest in The Post.
The Advertiser authorises The Post to record, reproduce, publish and broadcast (or to permit the same) all advertisements (including, but not limited to text, artwork, video and
photographs) and to include and make them available electronic or otherwise.
11. Consents. The placing of an order by an Advertiser, or an advertising agency on behalf of a client, constitutes an assurance that all necessary authority and consents have been
secured in respect of the use in the advertisement(s) (a) of pictorial or any other representations of (or purporting to be of) living persons, and of references to any words attributed to
living persons and (b) any material the copyright in which vests in a third party.
12. Risk. Any material submitted by the Advertiser is held by The Post at the Advertisers risk and should be insured by the Advertiser against loss or damage from whatever cause.
The Post reserves the right to destroy without notice all such property after the date of its last appearance in an advertisement unless the advertiser has given instructions to the contrary.

TERMS & CONDITIONS... continued
13. Rates. The rates charged for the transmission of any advertisement shall be those set out in The Post's rate card in force at the time the order is placed. The rate card is subject
to change at any time. Copies are available on request. It is the responsibility of the Advertiser to bring to The Post's attention at the time of booking any discount or allowance to
which entitlement is claimed.
14. Time of Payment. Pre-payment is required for all new advertising. Accounts may be applied for after 5 (five) ads have been pre-paid and placed with The Post. Where pre-payment
is no longer required, subject to completion and approval of a Credit Application Form, payment shall be made for each advertisement within fourteen days of the date of the invoice,
except that payment of advertisements charged to an approved credit account shall be made no later than:
-

that specified to the Advertiser when credit terms are granted; or

-

the 30th day of the month following the month in which the invoice was dated.

Should the Advertiser be in breach of these terms, or of any contract with The Post, then the full amount in respect of all advertising published and all other amounts accruing from
the Advertiser shall become due and payable. The Post reserves the right to withdraw credit facilities from any Advertiser at The Post's discretion subject to giving the Advertiser seven
days written notice thereof, if practicable, or forthwith upon the issue of any Court proceedings against the Advertiser. All payments must be accompanied by the remittance advice
issued by the Post or a similar document approved by the company. Any query in respect of an invoice must be brought to the attention of the Post in writing within seven days of its
issue.
15. Late Payments The Post shall be entitled to charge statutory interest pursuant to the Late payment of Commercial Debts (Interest) Act 1998 (as amended 2002)/ The late payment
of Commercial Debts (Rate of Interest)(Scotland) Order 2002 on all sums due at a current rate of 8% above the Bank of England base rate for the time being until payment is received.
Compensation for reasonable debt recovery costs arising from late payment will also apply at the following rate:
Debt up to £999.99 - £40
Debt £1000 to £9,999.99 - £70
Debt £10,000 plus - £100
The Post shall be entitled to add to any sums due any reasonable costs and expenses (including administrative costs) incurred by the Post in obtaining. The Post shall be entitled to
an administration charge from the Advertiser of £25.00 in respect of any cheque tendered which is not met upon presentation (and to vary this charge at any time without notice). The
Post reserves the right to exercise a lien over any documents or other property of the Advertiser in its possession if the Post's charges are not paid in accordance with these terms
and the Post's rate card from time to time.
16. Data Protection. The Post will hold personal information obtained in dealings with customers and process it in accordance with the PostÕs Data Protection Notice. A primary use
of Advertiser personal information is for the marketing purposes of the Post and its associated business partners. If an Advertiser does not wish for their personal information to be
used for this purpose, it is the AdvertiserÕs responsibility to indicate this at the time of booking the advertisement. Any subsequent request to remove consent for personal information
to be used for marketing purposes should be submitted in writing.
17. Disclosure of Identity. The Post reserves the right to disclose the name and address and any other account details of advertisers and/or agencies to the police, trading standards
officials, or any other relevant authority and, where The Post in its sole discretion deems it reasonable, to other third parties.
18. Acceptance. The placing of an order for the insertion of an advertisement shall amount to an acceptance of the above conditions and any conditions stipulated on an agencyÕs or
advertiserÕs order form or elsewhere by an agency or an advertiser shall be void insofar as they are in conflict with them.
19. Media Buyer Discounts. Agencies receive a 10% discount on bookings above the value of £200, 15% discount on bookings above the value of £600 and 20% discount on bookings
above the value of £1,200, subject to agreement prior to booking and based on payment on booking. 30 day accounts can be set up after 5 separate bookings and full payment
transactions are undertaken successfully (see Para 14 above).

DATA PROTECTION NOTICE & COOKIE POLICY
1. The Post is committed to protecting your privacy. The Post knows that you care how information about you is used and appreciates your trust in it to do that carefully and sensibly.
At times you will be asked to submit personal information about yourself (name, email address, postcode etc.). By entering your details in the fields as requested you enable The Post
to provide you with the services you select. Whenever you provide such personal information, The Post will treat that information in accordance with this notice and policy. All email
correspondence includes instructions on how to ÔunsubscribeÕ from the service to which you have subscribed. The Post will act in accordance with current legislation. This notice and
policy do not apply to companies that The Post does not own or control.
2. Use of Data. The Post will use your personal details and information it obtains from other sources to provide you with its services, for administration and customer services, for
marketing, to analyse your preferences and to ensure that the content, services and advertising that it offers are tailored to your needs and interests. The Post may keep your information
for a reasonable period for these purposes. The Post may need to share your information with its service providers and with other associated companies for these purposes. The Post
may disclose personal data in order to comply with a legal or regulatory obligation.
3. What are Cookies? Cookies are small pieces of information that a website might store on your computer or access device. They allow websites to remember who you are. Typically
your browser will store each cookie as a small text file. A cookie will always contain the domain name of the originating website. For security, only the originating website has permission
to read the cookie.
4. How Cookies are Used. When you log in to the Website the Post will set a cookie containing a randomly generated unique reference number. This anonymous number allows the
Post to identify you. The Post will never store your personal information directly as a cookie. By default, user cookies will be session cookies. Session cookies are automatically deleted
when you close your browser. To be recognised on your next visit to the Website you will have to log in once more. If, as you log in, you tick the checkbox labelled "Remember me on
this computer", a persistent cookie will be set. Persistent cookies are not deleted when you close your browser, and will allow the Website to recognise you on your next visit. The
use of persistent cookies is not advised on shared computers (such as in web cafes, schools, colleges, universities or public libraries).
5. The Edition Date. The Post also uses cookies to store the edition date when you access archived pages of the Website. Sometimes the Post might use cookies to store simple
pieces of information such as whether or not you have voted in an opinion poll.
6. Why does the Post use Cookies? Cookies allow the Post to see how the Website is being used. This information forms the basis of future development work, and so enables the
Post to continually improve its Website to best suit its users. They also allow the website to remember you when you log-in.
7. Third Party Cookies. Some of the advertisements you see on the website are generated by third parties. Some of these third parties generate their own cookies to track how many
people have seen a particular advertisement and to track how many people have seen it more than once. These cookies cannot be used to identify an individual; they can only be
used for statistical purposes, for example, in providing you with advertisements that are more relevant to your interests. Some of the information from third party cookies will be brought
together with other anonymous information for statistical purposes. The third party companies that generate these cookies have their own privacy policies. Other than allowing these
cookies to be served, we have no role to play whatsoever in these cookies (although we may use statistical information arising from these third party cookies and provided to us by
third parties, to improve the targeting of advertisements to users of the website).
8. Disabling Cookies. Cookies can be easily deleted or disabled at any time through your browsers preference menus so please refer to the instructions for your file management
software to locate the file or directory that stores cookies. Please be aware that if you do choose to disable cookies you may not be able to fully access certain areas of the Website
If you would like to disable "third party" cookies generated by advertisers or providers of targeted advertising services, you can turn them off by going to the third party's website and
getting them to generate a one-time "no thanks" cookie that will stop any further cookies being written to your machine.
9. IP Address. When you visit our site, we may also log your IP address, a unique identifier for your computer or other access device.
10. Credit References. In assessing your application for credit, to prevent fraud, to check your identity and to prevent money laundering, the Post may search the files of credit reference
agencies who will record any credit searches on your file. This may include using N2Check or an equivalent company. The Post may also disclose details of how you conduct your
account to such agencies. The information will be used by other credit grantors for making credit decisions about you and the people with whom you are financially associated, for
fraud prevention, money laundering prevention and occasionally for tracing debtors. Information used for these purposes will include publicly available information such as electoral
roll, county court judgments, bankruptcy orders or repossessions.
11. Credit Reference Agencies. The Post may ask credit reference agencies to provide a credit scoring computation. Credit scoring uses a number of factors to work out risks involved
in any application. A score is given to each factor and a total score obtained. Where automatic credit scoring computations are used, acceptance or rejection of your application will
not depend only on the results of the credit scoring process.
12. Sharing Data. The Post may also share your information with its business partners in the travel, property, automotive, financial services, leisure, entertainment, advertising, media,
retail and mail order business for marketing purposes or it may send you information about other organisationsÕ goods and services. The Post may contact you by mail, telephone,
fax, e-mail or other electronic messaging service with offers of goods and services or information that may be of interest to you. By providing the Post with your fax number, land line
and/or mobile telephone numbers or email address, you consent to being contacted by these methods for these purposes. If you do not wish to receive marketing information from
the Post or from the PostÕs business associates, tick the appropriate box on the form you complete.
13. Third Party Data. If you provide the Post with information about another person, you confirm that they have appointed you to act for them, to consent to the processing of their
personal data including sensitive personal data and that you have informed them of the PostÕs identity and the purposes (as set out above) for which their personal data will be processed.
14. Links to Third Party Sites. The Post links to a wide variety of other sites and it displays advertisements from third parties on the Website. The Post is not responsible for the
content or privacy policies of these sites and third party advertisers, nor for the way in which information about their users is treated. In particular, unless expressly stated, the Post is
not an agent for these sites or advertisers nor is it authorised to make representations on their behalf.
15. Requests. You are entitled to ask for a copy of the information the Post holds about you (for which the Post may charge a small fee) and to have any inaccuracies in your information
corrected. If you wish to exercise your rights to this information please forward your request, in writing, to The Chesterfield Post.
16. Changes to this Policy. This data protection notice may change and therefore you should review it regularly. The Post will of course notify you of any changes where we are
required to do so.

The Chesterfield Post
CONTACT DETAILS:

ARTICLE SUBMISSION AND GENERAL ENQUIRIES
Karen Johnson, Editor
07745 872 333
karen@chesterfieldpost.co.uk

ADVERTISING & SALES
Mark Ward, Sales Manager
Email: mark@chesterfieldpost.co.uk
Tel: 07821 51 0005

All prices correct at time of printing. Chesterfield Post reserves the right to alter advertising pricing at any time.
If there are any changes made to the current printed prices, new prices will be given prior to any advertising purchase.

